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An
important
milestone

2017



5.8%+
billion
euros

2



Major 
elements2



well-being

safety

authenticity

naturalness

Skincare
you can trust

health





Global leadership
in dermocosmetics

Data in value , internal estimates



Division’s
top 4 countries 

1
USA

2
FRANCE

3
BRAZIL

4
CHINA



#1 
USA

g row th
12%+

2017 like-for-like growth



Moisturizer 
recommended
by dermatologists 

20%+

#1

in the US

2017 like-for-like growth



#1
Dermocosmetic
brand worldwide

Data in value , internal estimates



20%
of Lipikar
franchise growth

LIPIKAR STICK AP+
Atopic, eczema-prone skin

Soothes itching instantly.



HYDRATES
PLUMPS

FORTIFIES

YOUR SKIN DAILY
DOSE OF STRENGTH.



Worldwide
success



# 1 US
Medical aesthetic 
skincare Brand
Worldwide

Source: Euromonitor International Limited; Medical Aesthetic Skin Care: includes Skin Care products
sold through medical dispensing channels, such as dermatologists and plastic surgeons, and which
may additionally be sold through medical spas and online channels; rankings at global brand name
level at MSP; sold in calendar year 2016; brands included ONLY if founded in the United States of
America; based upon research conducted in March and April 2017.



Reinventing
consumer
experience
in medical
channels



Organic
brand 

100%



Our adaptation
to the new digital 
landscape



Mentions
on social platforms

60%+



e-Commerce

of our
turnover

10%



Our continuous
ethical commitment





Commitment in oncology 

countries
20More 

than



is a very 
promising year 2018




