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| PRESQUE DE RETOUR AU NIVEAU PRE-COVID® 2

+16 %

2020

-14 %

*EVOLUTION SELL OUT EOREAL
L=




FORTE CROISSANCE
DANS TOUTES LES REGIONS CLES

+22 %

+16 % +16 %
+ 12 %
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+21%
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12,3 Mds

C.A. 2021




+111% VS, PRE-COVID®

ET EN ACCELERANT A CHAQUE TRIMESTRE

+16 %

+14 %

+10 %
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LANCOME

L ANCOME
> 4 Mds d’euros

LOREAL

L UXE



YSL, ARMANI, KIEHL’S
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E)IN DE LA PEAU

MARCHE LOREAL LUXE

2021 vs 2020 14 9 + 18 %
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INNOVATIONS EN ANTI-AGE
e

KIEHL'S

DERMATOLOGIST
SOLUTIONS n

Retinol
Skin-Renewing
Daily Micro-Dose
Serum
ith a Precise, Daily-Streng,
(oncentration of Pure Refin|
Peptide and Ceramides

KIEHL'S SINCE 1851 LLC
NEW YORK, NY 10014

Ingredients sourced
. worldwide, made in U.S.A
112 Royle 75008 Par » LONDOW |
TSA75000 93584 ST QUEN CEDE)
F r www.kiehls.com ¢ 2296395
- [ - { ‘%“\‘ﬁ

Not for Individual Sale

SINCE 1381 Ne peut étre vendu séparément
AN KIEHLS
BYE BYE BYE BYE vy —

0.14 fl. 0z. - 4 ml
|_| N ES DARK SPOTS |
1BIOTHERM

DERMATOLOGIST This fube is made with 30% &
SOLUTIONS post-consumer recycled plastic. @
Ci
uncentrutﬁrm Serurﬂ ¢ oncentrulﬁm Sentl "i
CERA REPAIR
BARRIER CREAM

Retinol Skin-Renewing
Daily Miero-Dose Serum
¥ilk a Precise, Daily-Strength Conceniratiod
of Pure Retinol, Peptide and Ceranides
Clinically Tested to Steadily Promole i

urface Turnover and Visibly mpror® s
educe Wrinkles and Refine Teilu -

nimizing Discomforting Effects
I \Iumng Redness, Dryness and Peeling

| | | ‘ 10f.0z.-30ml _ --
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PIVOINE
SUZHOU

ARMANI/PRIVE

© | SCENTS AND MOMENTS OF VARYING |
. LOCATIONS AND PERIODS

REPLICA

REPRODUCTION OF FAMILIAR

Provenance and Period:

Ord 2

aison Margiel

PARIS

s
PARFUMS DE COLLECTION
B L

REPLICA

REPRODUGTION OF FAMILIAR

CENTS AND MOMENTS OF VARYING |

LOCATIONS AND PERIODS

Originally:

Fragrance Description:
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SUCCES CONTINU DE SHU UEMURA
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DU NORD
+16% +209%

MARCHE L'OREAL LUXE
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AMERIQUE
DU NORD

222 % 349
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REMANIER AVEC SUCCES NOTRE BUSINESS MODELE '_

AUX ETATS-UNIS

LANCOME

ABSOLU ROUGE
M

WHAT'S NEW

HEART EYES!

YOU'LL ® OUR V-DAY EVENT

|22
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FEUROPE

8% +13%

MARCHE L'OREAL LUXE
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~ REGIONS
FMERGENTES

129 9214
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4 MARQUES MILLIAR

DAIR

SINCE KIEHI_: S 1851
ULTRA FACIAL CREAM

24-Hour, Daily Lightweight Hydrating Formulg

4
SINCE 1851

SIEHL'S
‘RMATOLOGIST
SOLUTIONS ..

ly Corrective™
Spot Solution
-Dx to Help

Jor Healthy-Looking Skin with Glacial Glycoprotei

jafvomtincous comfort and moisture-balanced skin. This “ultra hydrator* iy
shirad is formulated with olive-derived Squalane, highly effective af e
e, ad Antarcticine™, a Glycoprotein extracted from micro-organisms in
ity o thrive in extreme climates.

Toz. =15 mi

i wvides water replenishment throughout the . < Spots and Discolorations. |
e tahsbing cream pro P ghoutthe day byt 5 200 O pp

i



| REPLICA

OF FAMILI

REPRODUGTION
SCENTS AND MOMENTS OF VA

LOCATIONS AND PERIOD
Orlglnally

Fragrnnce Descnpﬂun
Woody trail and

Malson Margxel

PARIS

_

... Oxford, 1997

Frugrnnce Dascﬂptlcn

Maison Margiela

PARIS

MARQUES COUTURES
~ RELAIS DE CROISSANCE




" MARQUES EXPERTES EN SOIN
~ RELAIS DE CROISSANCE

|

-“n HANDELIC ACID
i SUPERF00D
INITY EXFOLIANT

HA + 2% BHA
GENTLE SOLUTION

R=PLASTY]
PROFILL=R

10 ATR-WHIP |

JRE CREAM
SEME

| BRI TEX LT3 | = PEOPLE
118 ML + 4 FL 0Z L-2FLOZ

: REMODELANT
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E{AND CRU D' INNOVATIONS
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LANCOME

SURFACE + REPAIR
UM NI

(CTIVE ALGAE EXTRACT

OMEGA-RICH

CLOUD CREAM




E{AND CRU D" INNOVATIONS
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GRAND CRU D’ INNOVATIONS
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GAND CRU D" INNOVATIONS

LANCOME

YOUR LASH ANATOMY

LENGTH THICKNESS
5.8 mm 0,08 mm

76 lashes

HESSUNIAURENT




4 &

‘ ﬂm.‘g;g \‘Mm iwhbsmm T *?«i-*g egm?: ?»! @slmam.mwm.agh %a
i

?"?;. Mie Q»a avuﬂ

$
8ae. a g et afhlA & gu8 :e“ ! " . %
N e t 1840082 B EASRED I {] A& $584 &) ¢ Y x4 I ;gvhii AN

LA D - a a8

a «.9 Bp 2 0 8,0, 000 8,008 10,8 180,088, h\* 2K 9|!‘f'!‘9?~ L 6 ‘&a.e.a 2.9
; .g\:‘m i gﬁ% g-gf;tgme! reéghzs; Mtl?é ; !:vi!;:; *;: ;;919;!;:; l‘\:%afg 4 ‘m-eq\ s.s, Yo, er&*ug ﬁ aﬁ;g& ;fs ,M
1 20T Y AT M T 1 4 ’ e Q&8s Vak@Sita '8.9.9. 55,888 915  {
M’ ~tﬂ* !&&Aﬁstifﬁ-'ﬁ,uy?%m&gm'1"97295 #8068 89 ¥'g R""? 199 ’gfi\ g‘ﬁi%)&gl?%%

Nt RV e\e‘nm»\g?@w,g Ve gt he gn,f mﬁ\,t.iﬂﬂl !’*h y 9 i 378 ¢ !«u Né s gkm 0o b 3¢ Y

1 ,v\n MEWM\,’VW@\A@M’EW ;i “ , VL‘_, _ y\ww;a;\rwmpzuy,a,h;yymma,

NPT, sl g i




LOREAL

(B HE 0 =



" LORFAL LUXE

- _

Avertissement

« Ce document ne constitue pas une offre de vente ou la sollicitation dune
> offre dachat de titres L'Oréal Si vous souhaitez obtenir des informations
plus completes concernant L'Oréal, nous vous invitons a vous reporter aux
documents publics déposeés en France aupres de [Autorité des Marchés
Financiers (également disponibles en version anglaise sur notre site
internet www.loreal-finance.com). Ce document peut contenir certaines
déclarations de nature prévisionnelle. Bien que la Société estime que ces
déclarations reposent sur des hypotheses raisonnables a la date de
& oublication du présent communiqué, elles sont par nature soumises a des
[ /'sques et incertitudes pouvant donner lieu a un écart entre les chiffres
rée/s et ceux indiqués ou induits dans ces déclarations. »
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